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Motivation for the Topic 

Egri Bikavér, Hungary’s most iconic red wine, represents not only a product of historical and 

cultural significance but also a complex case study in modern wine branding, regulation, and 

market adaptation. The motivation behind this thesis is to analyze how a centuries-old wine 

tradition can be reinterpreted and successfully positioned in today’s evolving global wine 

market. As the wine world shifts toward lighter, terroir-driven styles and emphasizes 

authenticity, Egri Bikavér’s uniqueness, rooted in volcanic soils and the local Kékfrankos grape, 

provides an opportunity for reinvention and international recognition. 

 

Objective of the Thesis 

The main objective is to provide a comprehensive analysis of the past, present, and potential 

future of Egri Bikavér. This includes examining its historical evolution, current production 

structure, regulatory framework, and market position, with the goal of identifying the 

challenges and opportunities that lie ahead. Special attention is given to how quality levels, 

grape composition, and branding strategies can influence both domestic prestige and 

international competitiveness. 

 

Methodology 

The thesis uses a multifaceted research approach: 

• Historical analysis of archival sources, wine laws, and scholarly publications to 

reconstruct the development of Egri Bikavér. 

• Regulatory review of the PDO specifications to understand the standards and 

expectations across three quality levels: Classicus, Superior, and Grand Superior. 

• Quantitative analysis of production data from 2022 to 2024 to assess trends in volume 

and market segmentation. 

• Primary research via a questionnaire completed by 180 respondents—including 

winemakers, sommeliers, and wine merchants—providing expert insight into current 

perceptions and expectations. 

• Market trend analysis based on reports from OIV, Decanter, and international wine 

experts. 

 

 



Content Overview 

The thesis begins with the historical roots of Egri Bikavér, tracing its legendary origin and 

development from a symbolic red blend to a PDO-protected wine. It then explores the effects 

of socialism, privatization, and the challenges posed by inconsistent quality in the 20th century. 

Next, the paper reviews the current PDO regulations, detailing the requirements for yield, grape 

composition, alcohol level, and aging. A significant focus is placed on the role of Kékfrankos 

as the backbone of the blend, and how its proportion affects wine style and recognition. 

The market section examines production volumes by category, price positioning, and 

international reception. Over 90% of Egri Bikavér is produced in the Classicus category, though 

the most critical acclaim has gone to wines in the Superior and Grand Superior levels. 

The questionnaire analysis reveals strong professional support for emphasizing Kékfrankos, 

reducing permitted grape varieties, and creating clearer stylistic identity—especially at the 

higher quality tiers. Most experts envision Bikavér as a premium, terroir-expressive wine 

capable of competing with global benchmarks like Bordeaux or Rioja. 

Finally, the thesis discusses future possibilities, including proposed regulatory changes, 

strategic branding (e.g. adopting a symbol akin to Chianti Classico’s black rooster), and 

establishing a producer consortium to ensure stylistic consistency and premium positioning. 

 

Conclusion 

Egri Bikavér is uniquely positioned to thrive in a modern wine world that values origin, 

authenticity, and story. Its layered history, cool climate, and volcanic terroir offer the raw 

material for building a strong, internationally recognized brand. However, achieving this 

requires a clear stylistic identity, commitment to quality at all levels, and collaborative 

marketing efforts. 

The thesis concludes that increasing the role of Kékfrankos, refining quality levels, and 

establishing visual and symbolic markers of excellence (such as the dedicated Egri Bikavér 

bottle and regional logo) are essential steps toward international prestige. By aligning tradition 

with contemporary expectations, Egri Bikavér can evolve from a fragmented brand to a globally 

respected Hungarian flagship. 

 


